MARKETING  SUB – COMMITTEE :
MINUTES 3.29.11

Drs: Vitale, Rosen, Silverstein, Prabhu

CE Courses

A) Target groups:

1. Members of MCDS and other county dental societies

2. AGD

3. Specialty Organizations : Pros, Perio, Endo, Pedo, Ortho

4. Graduate Programs at NJDS, Temple, U.Penn

5. Educators at NJDS

6. GPR Programs

B) Advertising Modes

1. Blast emails

2. Website

3. Facebook

4. Save – the – date postcard

5. Trifold

6. Newsletter

7. Corporate sponsor solicited ads
 eg: Labs via delivered cases.

C) Time - Line  

Each Full Day Course:

7 months prior: Save-the-date: Postcard, website, FB, newsletter, email

     5 months prior :
Reminder :  Website, newsletter, FB, email

     4 months prior :
AGD advertisement

     3 months:
Trifold mailer, website, newsletter, FB, email

2 months:
Corporate sponsor mediated ad mailers , early registration date deadline  blast email reminder

     1 month:  Reminders: Website, FB, newsletter, blast email once / week
Mentor Course:

7 months prior:  Save-the – date via : newsletter, Email, FB

3 months prior:  Reminder: Newsletter, Email, FB

1 month prior: Reminder : Newsletter, Email, FB

Staff Night:

3 month prior: Save-the-date: Newsletter, FB, email

Early registration deadline reminder: 1 week prior via: FB, email

1 month prior: Reminder: Newsletter, FB, email

Website Enhancement

Drs. Silverstein, Rosen and Vitale will be working to re-structure our website to make it more appealing and user friendly. Target viewers will be non-members and corporate sponsors (besides our members)The goal is to educate non-members to the values of membership and to display to corporate sponsors the exposure they will receive for their patronage.

Centennial Celebrations 2011

A sub-committee will need to be formed to discuss:

- The Event that will mark this celebration

- Corporate Sponsorship to fund this event

- The date for the Event

- Advertising for the Event

